FISCAL NOTE

SB 1049 - HB 1583
February 19, 2007

SUMMARY OF BILL: Prevents any cigarette manufacturer from
advertising cigarettes by use of any medium which the manufacturer has
reason to know is targeted at a significant youth audience.

ESTIMATED FISCAL IMPACT:

Increase State Expenditures — Not Significant

Assumptions:

e The Division of Consumer Affairs would be expected to investigate and
mediate consumer complaints. Any increase in expenditures would be
not significant and could be absorbed within existing resources.

e Any increase in litigation for the Office of the Attorney General would

not be significant. Any increase in expenditures could be absorbed
within existing resources.
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